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INTRODUCTION 
 

Bodeaux, 22 mai 2015 

 

This work has the purpose to trace the new projects or any significant change made in AREFLH 

member regions promoting pupils’ fruits and vegetables consumption. It comes two years after the 

last version and it aims at showing the long-lasting actuality of the School Fruit Scheme launched by 

the European Commission in 2008 promoting fruit and vegetable consumption among children. This 

report is meant to be for the internal usage of the AREFLH working group on regional measures in 

order to picture the current situation and to envisage new actions.  

 

For any correction or update please contact the AREFLH Secretariat at contact@areflh.org. 

 

Gabriella Botte 

  

mailto:contact@areflh.org
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BELGIUM 
National projects: 

 All day long - This campaign encourages people to eat more fruit and vegetables. It's a joint 
initiative of the Belgian fruit and vegetables growers (auctions) and the internal trade and 
can rely on European support. The target audience is singles, couples under 44 and families 
with young children. The All Day Long award, Fruit et légumes au travail and the Semaine 
des Fruits et Légumes are part of the same initiative http://www.alldaylong.be/?lang=fr 

 Cuisiner pour notre santé – It is a book realised by children for children. The framework of 
this initiative is a national campaign aimed at sensibilising the youth to a healthier nutrition 
and an adequate exercise.  

 La Pyramide – It is a bilingual website (French and Dutch) realized by the Vlaams Instituut 
voor Gezondheidspromotie (VIGeZ), a non-profit organization for health promotion and 
disease prevention, and the Foundation against Cancer. Answering few questions about their 
nutrition habits visitors can build their own nutrition pyramid and learn more about food and 
a balanced diet. 

http://vig.kanker.be/content/category/categorycontent.aspx?CategoryGUID=025d941e-
6a63-4540-a522-b3c208832529 

Flandre 
 Tutti frutti is the Flemish programme transposing the European School Fruit Scheme. It is 

coordinated by the Division of Agriculture and Fishery Policy (ALVB) of the Department of 
Agriculture and Fisheries, the Flemish Institute for Health Promotion and Disease Prevention 
and the The Flemish Agency for Care and Health. The action is offered to a wider group (3 to 
12 years). Schools choose a fixed day in the week when all the students get together to eat a 
snack of fruit or vegetable. Products have to be fresh and not processed. Local fruits and 
vegetables are preferred even though origin is not a binding criterion. In addition 
registered schools receive promotional materials. 

 VitaMike is a superhero that runs into schools’ canteens at lunchtime. He needs the 
children’s help to fix his rocket and collect fuel for his journey. If the children eat healthy 
food, Vitamike can assemble the necessary amount of green energy to get back home. 
During this workshops, Vitamike teaches pupils to prepare their own boxes lunches and to 
choose healthy ingredients. The project success leds schools in the nearby Ghent district of 
Rabot – an equally underprivileged area – and in Leuven to adopt the programme. 
http://www.oivo-crioc.org/files/fr/6827fr.pdf 

 Kieskeurig - The project by VIGeZ, funded by the Agency for Care and Health of the 
Government of Flanders, presents a balanced range of healthy drinks and snacks that are 
good together, and how the school can ensure its adoption. It is articulated over three axes: 
- Policy instruments - there is an online analysis tool with which schools can analyze the 

current food supply and thus determine what can be improved. In addition, 
a brochure available with concrete guidelines for a healthy beverage and snack policy at 
school and other support materials for parents and pupils are provided: there is 
a brochure and letter to parents that the school can inform them about the drinks and 
snacks offered at school and posters for students.  

http://vig.kanker.be/content/category/categorycontent.aspx?CategoryGUID=025d941e-6a63-4540-a522-b3c208832529
http://vig.kanker.be/content/category/categorycontent.aspx?CategoryGUID=025d941e-6a63-4540-a522-b3c208832529
http://www.oivo-crioc.org/files/fr/6827fr.pdf
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- Educational materials for the classroom are provided from which children can learn 
about healthy foods, beverages and snacks.  

- Training management, staff and health coordinators - those who want to learn more 
about how to improve the nutrition quality at school, are offered a specific training upon 
request http://www.vigez.be/projecten/kieskeurig (in Dutch). For more projects by Vigez 
visit: http://www.vigez.be/themas/voeding-en-beweging/projecten (in Dutch). 

 

 123 aan tafel – It is website set up by the Nutrition Information Center (NICE) in 
collaboration with the Flemish Association of Pediatrics, Kind & Gezin and VIGeZ. It offers 
online resources and materials to download, e.g. a booklet for parents with children about a 
balanced diet and daily reccommendation for a healthy nutrition. In addition, for each day of 
the week, it proposes a menu for an irresistible breakfast, a great snack, a tasty lunch and a 
delicious meal. http://www.123aantafel.be/home.html (in Dutch) 

 

 Het land van Calcimus – It is an educational project about nutrition and health background 
with teaching and playing materials for primary schools by NICE and the Flanders' 
Agricultural Marketing Board (VLAM) www.calcimus.be (in Dutch) 
 

 

 Fitte school - Naar een degelijk gezondheidsbeleid in Vlaamse scholen – It is a pioneering 
project by NICE and VIGEZ that encourages schools to work on health with appropriate 
exercises and a healthy eating www.fitteschool.be (in Dutch). 

FRANCE 
National projects: 

 Un fruit pour la récré is the French programme under the School Fruit Scheme. It is managed 
by the Ministry of Agriculture, Nutrition and Forestry, Directiorate General for Nutrition, and 
FranceAgriMer, Social Programmes Unit, together with the Ministry of Health, the Ministry of 
Education, representatives of professional organizations in the fruit and vegetable sector, 
representatives of pupils’ parents. The actors could be private or regional associations, 
schools and their authorities, the producers and the retailers or everyone who distributes 
fruit and vegetables at schools. The strategy is to distribute fresh seasonal fruit avoiding tp 
give the same kind of fruit everyday. It is interesting to notice the possibility to distribute 
organic fruit in order to give children conscience of the origins and the durability of the 
product. The target is identified in primary schools, secondary schools and highschools, that 
is students from 3 to 18 years old. 

 

 Manger Bouger is a website launched in 2001 and subsequently renewed part of the 
Programme National Nutrition Santé. The aim is to improve the population’s health 
situation by acting on one of its major determiners: nutrition. This is a complenmentary 
measure to the PNNS to give citizens the possibility to know, to access and to appreciate the 
richness of the French diet.  http://www.mangerbouger.fr/ 
 

 

http://www.vigez.be/projecten/kieskeurig
http://www.vigez.be/themas/voeding-en-beweging/projecten
http://www.123aantafel.be/home.html
http://www.calcimus.be/
http://www.mangerbouger.fr/
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 Jardinons à l’école is a website for teachers willing to do gardening activities with theri 
students. It offers all the practical information to start the project and some advices about 
how to organise activities with children. Every year, garden products distributors provide 
support for these activities by visiting their store, realizing animations "gardening" by 
providing equipment and plants, giving teachers advice. To federate the actions of 
professionals, help them design animations, make them benefit from educational materials 
to be distributed to teachers and aprons for children, GNIS (National Interprofessional 
Association of Seeds and seedlings), Val'Hor (professional plant) and FNMJ (National 
Federation of Trades of the Garden) since 1999 organized the "Semaine du jardinage dans 
les écoles" to mark the arrival of spring. During this week, distributors selected by a 
committee welcome in nursery and primary classes to take practical and educational 
workshops to discover plants, gardening initiation and awareness to respect for the 
environment (planting flowers, realization planters, sensory education with aromatic plants, 
production of vegetable seedlings, compost discovered, tools for gardening, life cycle of 
plants ...) www.jardinons-alecole.org 

 

 Bienvenu à la ferme is a network of more than 6500 farmers that open their farms to visitors 
and make them try their products and learn something about their lifestyle and farming 
practices. They are ambassadors of a sustainable and responsible way of farming, rooted in 
the territory, preserving the agricultural and rural heritage. The network also organizes local 
producers’ markets. http://www.bienvenue-a-la-ferme.com/ 
 

 

 Fraich’attitude - Interfel, representing the French fruit and vegetable trade is particularly 
active in promotional campaign aimed at increasing fruit and vegetable consumption. Its 
actions falls mainly within the "Fraîch’attitude" programme, whose goal is to change the 
population’s eating attitudes. Major event of the campaign is the Fraich’attitude week 

during which activities are organized all over France. The AREFLH particpates into this 
programme and in several other Interfel actions.  

 
 Clémantine - Clefs d’une meilleure alimentation à la cantine – This project would offer to all 

staff (personal service, supervisory and kitchen) an online training to help them put in place 
effective mechanisms to act on harmful parameters of the children food balance. As the 
development is currently underway, this training should be made available from September 
2015. Before the launch, a pilot phase is planned to evaluate the effectiveness of training and 
make the necessary adjustments. The cities in which it will be applied are also under 
definition http://www.institutdanone.org/projet-clemantine/presentation-du-projet/#. On 
the website are also presented some workshops (here: 
http://www.institutdanone.org/espace-pedagogique/professionnel-de-
lenfance/alimentation/) and some books published by Danone, e.g. Goûte Au Moins ! and 
Trop Bon ! Les Fruits Et Les Légumes (both here: http://www.institutdanone.org/espace-
pedagogique/professionnel-de-lenfance/les-livres/) 

Aquitaine 
 J’aime manger bouger – Programme Nutrition des jeunes Aquitains – The aim of this 

programme is to foster a healthy nutrition in children and adolescents from kindergarten to 
highschool. As part of this regional program, the IREPS Aquitaine offers targeted actions on 

http://www.jardinons-alecole.org/
http://www.bienvenue-a-la-ferme.com/
http://www.institutdanone.org/projet-clemantine/presentation-du-projet/
http://www.institutdanone.org/espace-pedagogique/professionnel-de-lenfance/alimentation/
http://www.institutdanone.org/espace-pedagogique/professionnel-de-lenfance/alimentation/
http://www.institutdanone.org/espace-pedagogique/professionnel-de-lenfance/les-livres/
http://www.institutdanone.org/espace-pedagogique/professionnel-de-lenfance/les-livres/
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nutrition based on benchmarks from the PNNS. The IREPS Aquitaine proposes this action in 
all five departments of Aquitaine. The choice of sites is done in close collaboration with 
academic inspections, both in rural and urban areas. The motivation of the teaching staff is 
another important criterion. Currently, sixty schools in Aquitaine are concerned. 
http://www.educationsante-aquitaine.fr/index.php?act=1,5,1,2 

 

 Nutri'Crèche - It is a support project for professionals and parents. Its objective is to promote 
appriate nutritional habits for children from 3 months to 3 years living in foster homes during 
the early childhood. The program is currently available in the departments of Gironde and 
Lot-et-Garonne. http://www.educationsante-aquitaine.fr/index.php?act=1,5,1,21 

Basse Normandie 
 Petit école du gout – la Consom’ Boutique - CCAS offers in nursery schools of Hérouville 

educational workshops about a healthy nutrition founded by the Direction Régionale de 
l’Alimentation e des Affaires Forestières (DRAAF), the Agence Régionale de Santé, the 
Contrat urbain de Cohésion Sociale (CUCS) and the CAF (2011)  
http://draaf.basse-normandie.agriculture.gouv.fr/IMG/png/ART_HEROUVILLE_cle8126f2.png 
 

 La Normandie Gourmande is a website to make children discover Normandie’s typical 
products. It contains resources to be used in class activities and also games 
http://www.normandie-gourmande.fr/ 

Bretagne 
 Il fait bio dans mon assiette – The Brittany regional charter promotes a comprehensive plan 

to introduce organic products 20% (by value) in schools’ canteens. It defines a framework of 
reciprocal commitments among actors of the organic chain (suppliers and support structures) 
and food actors (i.e. local authorities and canteens, administrative restaurants, inter-
administrative, hospital and inter-company, recreation centers, retirement homes) for the 
introduction of organic ingredients in meals. These commitments are part of a regional 
planning project of sustainable development. Those who sign the charter engage to take the 
necessary measures to increase the share of organic products in meals, in accordance with 
the principles developed in the text.  
http://www.bio-bretagne-ibb.fr/wp-content/uploads/IBB-CharteIlFaitBioDansMonAssiette-
2015.pdf 
 

Centre-Val de Loire 
 Préparation de jus de pomme maison – The association “Pour l’amitié à l’Argonne” proposes 

to kindergartens and schools several workshops among which there is an educational session 
to make apple juice, as supporting measure of the national program "Un fruit pour la recrée". 
http://draf.centre.agriculture.gouv.fr/IMG/pdf/Reportage_a_l_ecole_Gutenberg_-
_Orleans_cle8d7552.pdf 

 

 Un fruit au Centre de notre alimentation – This initiative consists in the distribution of fresh 
fruit in participanting secondary schools during the so-called « semaine du goût » in the 
presence of producers and dieticians that give support during the distribution. A pilot 
operation is set up in six colleges to integrate the theme of "fruits" in the curriculum of 
primary schools. Throughout the year, students of those establishments study fruits from 
production to consumption. The minimum number of students involved is around 3,000 (6 

http://www.educationsante-aquitaine.fr/index.php?act=1,5,1,2
http://draaf.basse-normandie.agriculture.gouv.fr/IMG/png/ART_HEROUVILLE_cle8126f2.png
http://www.normandie-gourmande.fr/
http://www.bio-bretagne-ibb.fr/wp-content/uploads/IBB-CharteIlFaitBioDansMonAssiette-2015.pdf
http://www.bio-bretagne-ibb.fr/wp-content/uploads/IBB-CharteIlFaitBioDansMonAssiette-2015.pdf
http://draf.centre.agriculture.gouv.fr/IMG/pdf/Reportage_a_l_ecole_Gutenberg_-_Orleans_cle8d7552.pdf
http://draf.centre.agriculture.gouv.fr/IMG/pdf/Reportage_a_l_ecole_Gutenberg_-_Orleans_cle8d7552.pdf
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establishments with an average of 500 students each). If the initiative raises a greater 
interest than what forecasted, it will be considered to insert it within the framework of "Un 
fruit à la récrée" programme (2011-2015).  
http://draf.centre.agriculture.gouv.fr/IMG/pdf/Un_fruit_au_Centre_de_notre_alimentation_
CHAMBRE_AGRI_cle854ee8-1.pdf 

Ile-de-France  
 La Maison de l'Alimentation is a project within the framwork of the Programme National 

pour l’Alimentation (PNA) by the Bergerie Nationale, a center of resources and training in the 
field of agriculture and environment. It is a space for dialogue, for the 
observation of the society, a place for exchanges and creation. The center 
implements activities on the core themes of agronomy and the 
environment with a particular emphasis on the relationships that can exist 
between man and animal, between agriculture, animal husbandry and 
suburban areas. The Maison de l'Alimentation organised as an instance or 
a federation of actors, whose mission is to inform and educate citizens to 
what food is. To this end, it is part of an approach to decline at least two 
of the following objectives: 
- Publicize and promote production methods, food products, particularly 
regional products as well as the food trades, 
- Organizing debates on the major food challenges, 
- Improve culinary skills among children and families, older people, 
vulnerable populations, adolescents, students ... 
The Maison de l’alimentation projects have been selected under the PNA 
and they received the label "Bien manger c’est l’affaire de tous". 
http://www.bergerie-nationale.educagri.fr/maison-alimentation/ 
 
 
 
 
 

 Mangeons local en Île-de-France is a website created by the Regional Center of Valuation 
and Agricultural and Food Innovation (CERVIA) in Paris-Île-de-France to allow consumers to 
recognize local products and to promote restaurateurs who uses them and to offer new 
opportunities for producers. Having this in mind, CERVIA created the brand “Saveurs Paris 
Île-de-France” to make easily recognizable products from the region of Paris and to mark 
restaurants who use them. Right now the brand Saveurs Paris Île-de-France distinguishes 
more than 750 local agricultural products. The CERVIA is an organization associated with the 
Ile-de-France Regional Council dedicated to supporting, coaching and economic development 
of agricultural and food companies from the Paris area and the valuation of businesses, 
sectors and territories. It has three main goals:  
- Develop a food and agricultural image of the Île-de-France; 
- Supporting local industries and businesses; 
- Being a resource agency, an expert and a facilitator for its public.  
The CERVIA Paris Île-de-France's mission is to build a regional project shared by all players in 
the food chain "from field to fork": farmers, artisans, restaurateurs and agri-food SMEs. In 
order to do that it organizes several actions to promote local products, among which it is 
worth to mention the recent event “Ici, la cuisine est dans la rue”. 
http://www.mangeonslocal-en-idf.com/ 

http://www.bergerie-nationale.educagri.fr/maison-alimentation/
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 Paniers fraîcheur - The SNCF, the French national railway company, launched this project in 
2007 in partnership with the Ile de France and the Seine and Marne 
Chambers of Agriculture, but it was initially meant only for the Ile de 
France main stations. It consists in selling fresh fruit and vegetable 
baskets at the stations once a week in the rush hour. The idea is to 
develop a sustainable process where producers sell directly local, 
seasonal products. http://www.transilien.com/static/panier-fraicheur 

Languedoc-Roussillon 
 AgriLocal 34 is a platform initially developed by the Department of 

Drôme to connect easily and directly local producers and public or private actors providing 
foodservices in colleges or other educational institutions, but also in hospitals, retirement 
homes and restaurants http://www.agrilocal34.fr/static/innovation.html 

 

 Manger local en Restauration Collective is a directory with the aim to connect the local 
agricultural supply and the demand of collectivities. The list containes the products available 
and the producers ready to supply them and it has been provided to 70 catering facilities of 
the department.  
http://www.aude.chambagri.fr/appui-aux-collectivites/guide-des-producteurs.html 

Pays de la Loire 
 Educ’Alim is a project with the aim to promote the discovery of food by children and induce 

lasting positive changes in their nutritional behaviour. This innovative educational program s 
conducted with 500 elementary students from Nantes and Angers. Based on a sensory 
approach, Educ'Alim addresses food in a funny and practical way thanks to cooking classes, 
gardening activities and tastings.  

Provence-Alpes-#ĖÔÅ Äȭ!ÚÕÒ 
 L’arbre de saison is an educational tool created with the support of the European Innovation 

Cluster Fruits and Vegetables and the French Ministry of Agriculture. 
http://draaf.paca.agriculture.gouv.fr/L-arbre-des-saisons. This activity is part of a guide 
about food created by Interfel and other stakeholders 
http://draaf.paca.agriculture.gouv.fr/les-animations-disponibles-en 
 

 Du potager à l’assiette is an environmental education project set up by the Université 
Populaire Rurale at the Jardin Pédagogique o Peyrollets aimed at sensibilising at a healthy 
and balanced nutrition through local resources. 
http://www.upr-jdv.org/index.php?option=com_content&task=view&id=23&Itemid=184 
 

 Epicurium is the first museum in Europe devoted to fruit and vegetables. It is located 
Avignon, in Provence. It is part of the so-called Cité de l’Alimentation d’Avignon, which was 
opened in 2008 with the support of the Chambers of Trade and Industry in Vaucluse. The 
museum, that opened in 2010, organises several events during the year: Fête de l'été, 7-
8 juin 2014, Fête de l'Automne, 27 et 28 septembre 2014, Fête du Printemps, 25 et 26 avril 
2015 http://www.epicurium.fr/ 

 

http://www.agrilocal34.fr/static/innovation.html
http://draaf.paca.agriculture.gouv.fr/L-arbre-des-saisons
http://draaf.paca.agriculture.gouv.fr/les-animations-disponibles-en
http://www.upr-jdv.org/index.php?option=com_content&task=view&id=23&Itemid=184
http://www.epicurium.fr/
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 Je mange bio au collège – Since 2006 the Conseil Général 04 des Alpes de Haute-Provence 
has tried to establish to long lasting quality food practices, preferring typical and organic 
products from local suppliers. When colleges offer organic meals (in average once a month) 
Agribio 04, a group of organic farmers, ensures a moment of animation around a chosen 
product. In 2013, about 50 activities were carried out in all colleges covering different 
themes, e.g. organic bread and cereals, organic honey, or organic local and seasonal 
products. All these events are usually accompanied by tastings activities. The latest initiative 
is the installation of a Salad'bar, with a double objective to act against food waste and to 
teach to taste food and to a balanced diet. A customer satisfaction survey revealed that 
students have welcomed these initiatives and they hope that they can continue 
http://keskonmange04.fr/  
 

 

 Goûtez au 13 - Manger autrement, c'est notre culture! - Since 2007, the Chamber of 
Agriculture of the Bouches-du-Rhône participates in the project "Manger autrement au 
collège", initiated by the Conseil Général 13, delivering fresh fruit and vegetables to the 
participant local colleges. One of the primary objectives of this operation is to inform 
students about the benefits of healthy eating habits by giving them the opportunity to eat 
local quality fruits and vegetables. In addition to educate children about the importance of a 
varied and balanced diet, this project enhances local products and producers, but also the 
work of community cooks and foodservices managers. 

Rhône-Alpes 

 Voyageons avec les fruits - This collaborative project brings together since 2009 from 
projects of public agricultural colleges of the region and is part of the national operation "A 
fruit for recess". The objective is to inform about fruits (or vegetables) by explaining the 
origin, the nutritional intake, the various distribution channels (fair, proximity, supermarkets, 
etc.). It comprises some artistic workshops that resulted in the realization of exhibitions, 
films, installations. http://draaf.rhone-alpes.agriculture.gouv.fr/Voyageons-avec-les-fruits 

 

 Manger Bio Local en Entreprise – The project was launched in 2011 by the Coordination des 
Rhône-Alpes de l’Agriculture Biologique (Corabio) and FL Conseil thanks to the impulse of 5 
companies wishing to anchor their commitment to a responsible and sustainable corporate 
catering. With the objective of reaching 20% of local organic supply in their menus, 13 major 
companies are now involved in the process, representing over 15 000 meals/day. With the 
support of the Rhône-Alpes Region, the DRAAF and SNRC (Syndicat national de la 
restauration collective), this service is meant to be extended to the rest of the national 
territory by 2015 http://www.mangerbiolocalenentreprise.fr/ 
 

 

 Paniers garnis is a project of distribution of organic vegetable in the area of the “great 
Valence” organised by the Institut Universitaire de Technologie de Valence. 

http://keskonmange04.fr/
http://draaf.rhone-alpes.agriculture.gouv.fr/Voyageons-avec-les-fruits
http://www.mangerbiolocalenentreprise.fr/
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GREECE 
National projects: 

 Σχέδιο προώθησης της κατανάλωσης φρούτων στα σχολεία/Promotion Plan of the School 
Fruit - In Greece the School Fruit Scheme is managed by the Ministry of Rural Development 
and Food and the Ministry of Education and the Ministry of health together with the 
Payment and Control Community Agency for Guidance and Guarantee Community Aid 
(O.P.E.K.E.P.E). The programme is aimed at primary schools students. Among the 2014-2015 
suggested accompanying measures there are: visits to farms, school gardens, and 
informations events for children, parents and teachers, painting and cooking competitions 
for children. 

 

 PAIDEIATROFI – Childhood Obesity Prevention Program – This program has the support of 
key governmental and scientific bodies and runs under the auspices of Ministry of Culture 
and Sports, of the Ministry of Health, Nutrition & Sport and the Hellenic Healthy Cities 
Network, as well as several scientific bodies, i.e. the Hellenic Medical Association for Obesity, 
the Pan-hellenic Assosiation of Dieticians and Nutritionists, the Hellenic College of 
Paediatricians, the Medical Association for the Study of Risk Factors for Cardiovascular 
Diseases, the Hellenic Foundation of Gastroenterology and Nutrition, the Hellenic Diabetes 
Association, the Hellenic Society for Clinical Nutrition and Metabolism, the Hellenic 
Association of Dieticians – Nutritionists, while the agency Nostus Communications&Events is 
responsible for the national coordination. The program addresses the local society and its 
actions are implemented by municipal authorities. It is implemented through specific 
themes, determined by the National Coordinator, which last six months. Each theme is 
designed to promote specific messages, such as physical activity, fruit consumption, 
breakfast etc. The aim is the education of the target cities’ population to a healthy and 
balanced diet to reduce the childhood obesity rates. That is to help children and their whole 
family to change their lifestyle in a radical and sustainable way. Μost decisions regarding 
nutrition (purchase of food, frequency and quality of meals etc) and exercise (movement 
methods) are made within the family, while the municipality is the centre where the majority 
of daily activities is developed and where the family gets in touch with a variety of social 
entities such as education, work, health, transportation, sports clubs. It is therefore essential 
to take action at a local level in cooperation with all the local stakeholders related to children 
and their families: a community-based intervention prompting a lifestyle change at the local 
level in a mild way. It is a long-term program, currently in the second phase, a five years cycle 
from 2013 to 2017. The messages of the program are based on scientific recommendations. 
In order to ensure the maximum possible effectiveness of the program, there has been 
created a professional structure that includes the National Coordination Team, the Local 
Team of every town and the National Scientific Committee. The Local Team in cooperation 
with the Local Project Manager of each municipality is the driving force behind the program 
and implements the actions in the town. The concerned towns are the following: Alexandria, 
Alimos, Galatsi, Korinthos, Lavreotiki, Maroussi, Metamorfosi, Moschato-Tavros, Nafplio, 
Orestiada, Paleo Faliro, Pavlou Mela, Peristeri, Pylaia-Chortiatis. 
http://www.paideiatrofi.org/en/ 

 

http://www.paideiatrofi.org/en/
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ITALY 
National projects: 

 Frutta nelle scuole is the Italian programme under the School Fruit Scheme. It is managed by 
the Ministry of Agricultural, Nutritional and Forestal Policies in collaboration with the 
Ministry of Education, University and Research, Regions and public administration. The 
national strategy provide to distribute certified products (PGI, POD and organic) to pupils 
between 6 and 11 years old. As accompanying measure, the Ministry of Agriculture, Food, 
and Rural Affairs organises, in collaboration with the food retailer Eataly, the photographic 
contest named “Tutti pazzi per la frutta” for pupils. Suggested accompanying measures are: 
visits to farms or farmers markets; laboratories and school gardens; training activities for 
teachers of primary national and pupils’ parents. More info at: 
http://www.fruttanellescuole.gov.it/ 

 

 Guadagnare salute: rendere facili le scelte salutari - This program sponsored by the Ministry 
of Health, according to the guidelines drawn by the WHO, aims at fighting the four major risk 
factors for chronic diseases (smoking, alcohol abuse, unhealthy diet and physical inactivity). 
In this framework the Ministry of Health, together with the Ministry of Education, the 
National Institute of Health and the CRA (ex INRAN) has realized information materials for 
education initiatives and health promotion, both at school and within the family. It was thus 
developed the educational kit multimedia educational "Forchetta e Scarpetta", divided into 
five specific units (plus a manual for teachers) that deal with the importance of healthy 
eating and movement. 

 

 Buone pratiche per l’alimentazione – It is a project by the Ministries of Health, of Education 
and of Agriculture, promoting the consumption of fresh fruit and vegetables in schools, also 
through the installation of automatic machines distributing fruit and vegetable. It involves a 
sample of secondary schools and highschool (age 11-16 years). 

 

 Benessere a Colori – It is a programme aimed at encouraging children to the consumption of 
fruit and vegetables and support them in the conquest of healthy eating habits, Wellness 
Colour has developed for Fruit in Schools program which, from the products distributed, 
provides teacher information, resources and suggestions for activities to develop with the 
students various aspects: healthy and nutritional, scientific, emotional and sensory, social 
and environmental. The programme includes workshops, games, practical experience and 
educational use of technological resources. 
 

 Fruitylife - Frutta e verdura, sana e sicura It is an educational campaign directed to 
consumers of all ages informing them about health and safety of fresh fruit and vegetable. It 
is promited by Alimos with the support of the European Union and of the Ministry of 
Agriculture. It is developed over three years (2012-2015) in Italy, France and Germany. The 
involved actors are innovative porducers in quality certification systems, 

http://www.fruttanellescuole.gov.it/
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namely Alegra, Apofruit Italia, Conor, Naturitalia and Orogel Fresco. More info at:   
http://www.fruitylife.eu/  
 

 Nutritevi dei colori della vita – It is a promotional campaign lasting three years giving adivces 
explaining how and why it is important to eat fresh fruit and vegetable and the advantages in 
terms of well-being and health. The goal of the campaign is the promotion of fruit and 
vegetables in Europe, through the principle of "5 colors for well-being". 
http://www.nutritevideicoloridellavita.com/  
 

 Frutta&Verdura: scoprila, gustala e sceglila – It is a three-years 
programme promoted by Alimos in partnership con Interfel and 
co-financed by the European Union and, for what concerns the 
Italian part, by Ministry of Agriculture. More info at: 
http://www.frutti-veggi.eu/  

 

 Orto in condotta – It is a SlowFood project developing over 
three years, which provides training for teachers, food and taste 
educational activities and environmental education for students 
and seminars for parents and grandparents. The garden becomes an educational tool to 
know the territory, its products and its recipes but also an opportunity to meet artisans, 
manufacturers and chef from the local community. More info at: 
http://www.slowfood.it/educazione/pagine/ita/pagina_orto.lasso?-id_pg=129 
 

 

 Scrivo Come Mangio!® - It is a contest designed and created by the association “Cuore e 
Parole Onlus”, in the framework of the initiatives for schools promoting health, psychological 
well-being and healthy nutrition lifestyle. With the support of the "Dispensa-Lab" created for 
teachers, creative activities for the realization in the class of artistic works are proposed. A 
selection of these artcrafts will be showed in the last week of October 2015 at the Spazio 
Oberdan in Milan within the initiatives in occasion of Expo2015. The contest is destinated to 
children and youngsters between 4 and 12 years participating in groups or individually. More 
info at:  http://www.cuoreparole.org/scrivocomemangio.asp 
 

 Con Muu Muu a scuola di alimentazione – It is an educational path about food by Cameo 
(aka Dr. Oetker) for primary schools, promoting a healthy relation with food. Mascot of the 
project is the cow Muu Muu, which helps children to discover the different aspects of 
nutrition in a funny way. His friends are the "actors" who perform specific communicative 
functions with regard to specific concepts. It is conceived as a three-year program that can 
expand over the following years thanks to the avaibility of supporting material that can be 
downloaded from the website (or send to the school upon request). It includes fun activities 
and prefers operation for the development of products that can be distributed, thus 
promoting a network dimension among schools. The project incorporates the experience 
promoted by the company in recent years, expanding its content and tools.  There is also the 
opportunity to join a contest and get useful prizes for the school. More info at: 
http://www.progettoscuole.muumuu.it/ 
 

 Nutrikid - This programme created by Nestlé aims at promoting a healthy relation with food. 
Designed under the scientific supervision of FEI, Italian Foundation for Nutrition Education, 

http://www.apoconerpo.com/apoc/viewnode.do?pagine_name=-3529329303360169978+alegra
http://www.apofruit.it/
http://www.conorsrl.it/
http://www.naturit.it/
http://www.orogelfresco.it/
http://www.fruitylife.eu/
http://www.nutritevideicoloridellavita.com/
http://www.frutti-veggi.eu/
http://www.slowfood.it/educazione/pagine/ita/pagina_orto.lasso?-id_pg=129
http://www.cuoreparole.org/scrivocomemangio.asp
http://www.progettoscuole.muumuu.it/
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and NFI, Nutrition Foundation Italy, the program is intended especially for students of third, 
fourth and fifth of primary school. Nestlé proposes for the school year 2014-15 a completely 
renovated version of the programme. After having involved over 250 thousand children over 
the years, Nutrikid from paper becomes on line to be accessible to everyone, not only at 
school but also at home with parents. The online resources are organized in different 
modules that can be used together or separately, according to the needs of the class and the 
teacher. More info at: www.nutrikid.it 

Basilicata  
 Fattorie didattiche – They are educational farms that welcome schools, families and groups 

to raise awareness about the rural environment, the origin of food, animal life and to create 
a direct communication between farmers and citizens. They have been conceived as an 
educational tool in order to offer a new service; to provide additional income for farmers and 
to engage visitors. They offer valuable opportunities for learning, growth and autonomy for 
the younger generation through workshops and practical experience. As by December 31, 
2014 there were 60 of these enterprises in the region. 
 

 Settimana della Dieta Mediterranea – 3 days, 260 students involved, organised by the 
Matera Chamber of Commerce in 2012 in collaboration with Azienda Speciale Cesp. 
 

 

 Tradizione e Cultura: Sassi e Dieta Mediterranea a Scuola – the aim of this project is to bring 
the Mediterranean diet in primary schools classes in order to foster good nutritional choices 
and promote health through nutrition. It is managed by the recently born “Centro di 
educazione alimentare e benessere alla salute”, established in 2015 by the Basilicata Region 
in collaboration with the municipality of Matera. 

Emilia-Romagna 
 Fattorie didattiche – Emilia-Romagna is one of the areas where attention to educational 

farms was first manifested compared to the rest of Italy. For this reason, the number of 
attested is stably around 300 units. 
 

 Terra e Cibo – Agricoltura Ambiente Alimentazione Salute - It is an educational project 
realised by the cooperative Alimos, promoted and supported by the Service Agriculture, 
Rural Area, Flora and Fauna of the Province of Forlì-Cesena, in collaboration with the 
provincial network of didactic farms, the Cesena Local Health Authority, the municipalities of 
Cesena and Forli and the Producers Organisations of the Province. It consists of refresher 
courses for teachers, laboratories and direct experiences for children, cooking workshops 
and guided tastings, courses in educational farms and educational materials to support 
activities. The goal of the project is to educate to a healthy and aware consuption and by 
understanding the correlation between production techniques, production quality, 
preservation of health and the environment. The project is offered to teachers, students and 
families of the schools in the province of Forlì-Cesena. More info at:  
http://www.alimos.it/en/i-nostri-progetti/2013-09-01-09-23-14.html 
 

 

 Web & Gnam - it is an interactive tool for nutritional education for students and teachers of 
the primary school organized by the Department of Agriculture of the Province of Bologna. 

http://www.nutrikid.it/
http://www.alimos.it/en/i-nostri-progetti/2013-09-01-09-23-14.html
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Two characters, "Web" and "Gnam" accompany the discovery of food, from the field to the 
table. In addition, a contest is organized to promote the knowledge of the origin of food and 
of the quality of local agricultural production, the consumption of fruits and vegetables. 
More info at: http://www.agenter.it/web-gnam/webgnam-home.html 
 

 5 2 1 0 Messaggi in codice per crescere in salute - It is a two-years experimental project 
conceived by the Office of Health Education of Cesena Local Health Authority for 
kindergarten pupils and their families in order to promote a multifactorial approach to the 
construction of 4 specific health objectives to the prevention of obesity: 5) consume five 
portions per day of fruits and vegetables; 2) play at least two hours a day outside; 1) Limit to 
1 hour per day exposure to television or video games; 0) abstain from the consumption of 
drinks with added sugar. 
 

 

 Prevescuò-Mela Mangio e Five A Day – The League against cancer of Forlì-Cesena, the Office 
of Health Education-Schools Project and the Community Paediatrics of Cesena Local Health 
Authority are engaged in promoting integrated programs of health education to develop 
partnerships and synergies. The project is divided into five actions and it aims at enhancing 
the five senses to get to know and enjoy seasonal fruit and vegetables, integrating cognitive 
and emotional aspects. More info at: 
http://www.ausl-
cesena.emr.it/Portals/0/documenti/dip%20sanit%C3%A0%20pubblica/epidemiologia/educaz
ione%20e%20promozione%20salute/ec10_catalogo_ues13_14.pdf  

Veneto 
 Fattorie didattiche - Veneto is among the first regions believing in the “educational farm” 

concept. Over the years there has been a qualitative growth of operators that have begun to 
offer activities such as more traditional educational itineraries about nutrition or educational 
projects oriented towards the knowledge and the respect of the environment, the territory 
and local traditions, developing a coordinated approach to education, training and 
information aimed not only at school but more generally at citizens, hosting also children 
during the holidays, to have experiences on farms and "green weeks" in summer, families, 
groups of adults and elderly. More infot at: http://www.regione.veneto.it/web/agricoltura-e-
foreste/fattorie-didattiche 
 

 Coloriamo La Nostra Tavola & Laboratori Alimentazione - it is a project of the Local Health 
Service of the Veneto Region for students and teachers of the primary school, to improve the 
nutrient intake of children and to infor about the right to a daily consumption of fruits and 
vegetables. The project has been developed starting from an initial training course for 
teachers in order to provide a basic knowledge on the appropriate nutritional intake. The 
project aims to stimulate curiosity about fruits and vegetables; involve children in a journey 
of discovery with a playful approach in the fields of history, language, literature, 
anthropology; educate children at the perception of food taste, smell and colour in different 
culinary transformations. In addition, there are two experiential workshops at the Cà Dotta - 
Sarcedo laboratory designed to introduce students to the importance of eating at least five 
portions of fruits and vegetables per day. Moreover a tasting lab is organized for first-year 
classes. A competition for students is also organized with the aim of exploring "vice and 
virtue" of vegetables and fruits, to solicit and develop children's potential as critical capacity 
and observation. More info at:  

http://www.agenter.it/web-gnam/webgnam-home.html
http://www.ausl-cesena.emr.it/Portals/0/documenti/dip%20sanit%C3%A0%20pubblica/epidemiologia/educazione%20e%20promozione%20salute/ec10_catalogo_ues13_14.pdf
http://www.ausl-cesena.emr.it/Portals/0/documenti/dip%20sanit%C3%A0%20pubblica/epidemiologia/educazione%20e%20promozione%20salute/ec10_catalogo_ues13_14.pdf
http://www.ausl-cesena.emr.it/Portals/0/documenti/dip%20sanit%C3%A0%20pubblica/epidemiologia/educazione%20e%20promozione%20salute/ec10_catalogo_ues13_14.pdf
http://www.regione.veneto.it/web/agricoltura-e-foreste/fattorie-didattiche
http://www.regione.veneto.it/web/agricoltura-e-foreste/fattorie-didattiche


  
 

16 
 

http://www.ulss4.veneto.it/web/ulss4/Prevenzione/scuola_salute 
 

 I Guardiani della natura - Veneto offers to all primary and secondary schools the project 
"Guardians of Nature", articulated in different activities: lectures in class, educational games 
independently managed by teachers, workshops, thematic working groups, researches, 
quizzes, and so on. http://www.venetoagricoltura.org/content.php?IDSX=5&SIDSX=76  

Toscana 
 Buone Pratiche in Alimentazione “… e vai con la frutta” – it is a project with educational 

programs dedicated to 40 primary schools and secondary schools. It is complemented by the 
actions in "Nutrition and movement" within the framework of the program "Gain in health 
during adolescence." The project, which aims to promote permanent changes for a healthy 
lifestyle among young people through physical activity and a healthy diet, is managed by the 
Hospital of the University of Siena with local health authorities in the region Tuscany and the 
CREPS. Starting from the consolidation of the previous edition, the project continues 
activating ad hoc training in schools and in the workplace, with the support of educational 
and promotional materials, and installation of automatic machines for the distribution of 
fruit. The material includes different courses either for children and teachers in order to 
strengthen and consolidate the acquisition of healthy lifestyles by increasing the 
consumption of fruits and vegetables. As part of the project is also organized a thematic day 
(4, 5th March 6, 2015) with interactive lessons runned by expert facilitators with children 
who share their knowledge about the quality of fruits and the benefits associated with its 
consumption. The planned activities are: a workshop and fruit tasting. http://www.creps-
siena.eu/-e-vai-con-la-frutta-2012.html  

Provincia Autonoma di Trento 
 Imparar con gusto - Published 11 posters concerning the description of the main products of 

Trentino and the mode of production destined mainly for schools, local health services and 
school canteens. The posters, which were published in 2004 and 2012, describe, using simple 
language and many illustrations, topics such as organic farming, fruits and vegetables, fruits 
of the forest http://www.trentinoagricoltura.it/Trentino-Agricoltura/Aree-
tematiche/Agricoltura-e-Alimentazione/Poster-Imparare-con-gusto 
 

 Facciamone di cotte e di crude – It is three-meetings course with a dietician for 
kindergardens and primary schools. The topics covered are: the nutritional properties of 
vegetables; local products; the importance of respect for the choice of seasonal vegetables; il 
Ristorante della Salute (i.e. the Health Restaurant)  
http://www.appa.provincia.tn.it/binary/pat_appa/Guida2012/Guida_20APPA_2012_13_09_i
nterattivo_1p_ok3.1348068591.pdf 
 

 Il gusto di sapere, il sapere del gusto – It is a serie of three meetings with a dietician for 
colleges and high-schools. The topics covered were: the correct concept of "balanced diet"; 
The Mediterranean diet, recognized as "intangible cultural heritage"; The guidelines for a 
healthy diet by the Italian National Institute of Nutrition; writing a weekly nutritionally 
balanced diet; know the traditional and typical products of our territory (2012-2013). 
 

 Scopri L’ortaggio – It is a course for primary schools pupils to learn to recognize some of the 
most common vegetables between, to remind the various components of a plant and 

http://www.ulss4.veneto.it/web/ulss4/Prevenzione/scuola_salute
http://www.venetoagricoltura.org/content.php?IDSX=5&SIDSX=76
http://www.creps-siena.eu/-e-vai-con-la-frutta-2012.html
http://www.creps-siena.eu/-e-vai-con-la-frutta-2012.html
http://www.trentinoagricoltura.it/Trentino-Agricoltura/Aree-tematiche/Agricoltura-e-Alimentazione/Poster-Imparare-con-gusto
http://www.trentinoagricoltura.it/Trentino-Agricoltura/Aree-tematiche/Agricoltura-e-Alimentazione/Poster-Imparare-con-gusto
http://www.appa.provincia.tn.it/binary/pat_appa/Guida2012/Guida_20APPA_2012_13_09_interattivo_1p_ok3.1348068591.pdf
http://www.appa.provincia.tn.it/binary/pat_appa/Guida2012/Guida_20APPA_2012_13_09_interattivo_1p_ok3.1348068591.pdf
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technical terms commonly to understand by observing which parts are to be consumed, to 
recognize the vegetables using our senses (2012-2013). 
 

 

 Visits to Local Porducers - It is a course for kindergardens, primary schools, secondary 
schools and highschools. There are many enterpises near the center that still practice a 
sustainable agriculture. A guided tour accompanied by producers of selected companies is 
organized to discover their secrets and share their experiences. Among the proposals, there 
are thematic itineraries on small fruits, chestnuts and apples (2012-2013). 

PORTUGAL 
National projects: 

 Regime de Fruta Escolar – This is the Portuguese programme under the School Fruit Scheme. 
It is managed by the Ministry of Agriculture, Rural Development and Fisheries, the Ministry 
of Health and The Ministry of Education. It consists in the free distribution of fruit and 
vegetables to students of the 1st cycle of basic education who attend public schools, and in 
carrying out activities in schools aimed at the development of healthy eating skills and 
knowledge of origin for agricultural products. Fresh fruit and vegetables are preferred. Other 
criteria that are taken into account are food safety, traceability along the entire production 
chain, seasonality and the environmental impact. 
 

 Papa Bem – This project is meant to support families in the task of promoting the healthy 
growth of their children from pregnancy up to 5 years old with a set of resources on key 
aspects to the healthy growth of a child as diet, physical activity, sleep, among many others.  
 

 

 5 ao dia - This is is a social responsibility program represented by the Association 5 to the 
Day. It aims to promote a healthy infant feeding and contribute to the prevention of chronic 
diseases associated with poor eating habits, encouraging the consumption of at least 5 daily 
servings of fruit products. 
 

 FOOD (Fighting Obesity through Offer and Demand) – This initiative promotes best practices 
and healthy eating habits during the work day. This program's main objectives are to educate 
the workers to help them make the best nutritional choices and improve the nutritional 
quality of the food supply by connecting restaurateurs, chefs and waiters. The workplace is 
an ideal place to educate workers and to improve their habits and lifestyles, and of course 
health. In this regard the FOOD program promotes healthy eating habits both in the 
workplace and outside of it. The FOOD program is an initiative launched by the Edenred 
Group in Europe. Edenred Portugal joined this program since the beginning of 2012 and, to 
this end, established a partnership with the General Directorate for Health (DGS), under the 
National Programme for the Promotion of Healthy Eating. Having Edenred Portugal and the 
DGS similar goals on the desire to improve access to a balanced diet and quality at national 
level, the two entities decided to embrace the FOOD program for the creation of tools to 
achieve these same goals. http://www.food-programme.eu/en/ 
 

http://www.food-programme.eu/en/
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 Comer Devagar e Bem & Mexe-te Também - This project started in November 2012 and has 
the general objective to contribute to the promotion of a set of behaviors that reinforce the 
practice of healthy eating habits and physical activity in a group children. The target 
population consists of children attending the 1st year of primary school in school year 
2012/2013 the ACES Lisbon North School Park (Alvalade Benfica, Lumiar and Seven Rivers) 
and the technique of established project team that would be two classes for each local 
unit. This project has a horizon of four years during which these children and the whole 
school community will be monitored. At the beginning and end of the school year will be 
held to assess the nutritional status of children and the effectiveness of actions / awareness 
campaigns on the practices carried out by children. It is intended to identify changes in the 
behavior of children, including with regard to the practice of healthy eating and physical 
activity. The project promoter "Eating Slowly and Well & Move it also" is the grouping of 
health centers in North Lisbon with the support of the Health Management system. 
 

 Regresso às aulas com energia - After the huge receptivity of the previous campaign, LIDL in 
partnership with chef Hernani Chapel, the General Directorate of Health, General Directorate 
of Education, School of Judo Nuno Delgado and CEABN - Higher Institute of Agronomy, back 
to give continuity to this project. This initiative was meant to raise awareness among 
children, parents, guardians and teachers, in order to decrease in the emergence of 
childhood obesity in our country, by promoting healthy eating habits and regular physical 
activity, as well the importance of adopting good hygienic eating habits. Under this project 
was prepared the book "Crescer Forte e Saudável" which, apart from providing a set of easy 
recipes to prepare, presents some concepts about healthy eating and exercise. 
 

 

 Nutri Ventures - The Nutri Ventures project aims to create, through entertainment, a 
positive environment around the theme of healthy eating, taking the children to associate 
good feelings to healthy food and creating a unique opportunity for parents, teachers, 
nutritionists and other health professionals influence the diet of children. Nutri Ventures is in 
partnership with the Ministry of Education and the Ministry of Health to promote the cause 
of healthy eating to the greatest number of children and joined the Portuguese Association 
of Nutritionists to ensure that nutritional messages are passed are the most suitable. 
http://www.nutri-ventures.com/ 
 

 Movimento Hiper Saudável – the project developed by Continente held a series of actions 
aimed at consumer education providing the necessary information to make quality and 
healthy choices. This project consisted of informal groups of individuals and / or 
organizations focused on achieving healthy life changes with the society. In the project it was 
produced some educational and informational material summarized in eight "commitments": 
take breakfast every day; eat five portions of fruit / vegetables per day; no longer than 3and 
a half hours without eating; always read the labels of the products purchased; do some 
exercise 3 times a week; always keep the body hydrated; plan the meals weekly; cook with 
less salt, sugar and fat. 
 

 

 Programa 100% - The program is an intervention model in school cafeterias in order to 
contribute to a loyalty to a place where students can find a healthy meal at low cost, being 

http://www.nutri-ventures.com/
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the main objective of this program to improve food in Portugal. Unilever in collaboration 
with the Ministry of Education and Health Ministère (2011-expired?)  
http://www.unileverfoodsolutions.pt/quem-somos/novidades/detail-
1303.Programa_100_no_Jornal_quotOJEquot.html 

 

 Nestlé Crianças Saudáveis – Nestlé Portugal launched this program in 2009 (the nutrition 
education program in schools has existed in this country since 1999 under the name of 
"Apetece-me") that helps educate school children on health issues, nutrition and 
wellness. The program has been developed with the collaboration and support of the 
Directorate of Education of the Ministry of Education and Science. https://www.apetece-
me.pt/NestleApetece.aspx?id=9  

SPAIN  
National projects: 

 Plan de Consumo de Fruta y Verdura en las Escuelas - This is the Spanish programme under 
the School Fruit Scheme. It is managed by the Ministry of Education, by the Agency for Food 
Safety and Nutrition, the Ministry of Agriculture, Nutrition and Environment, and the 
corresponding Regions in conjunction with Autonomous Communities, the Ministry of Health 
and the Ministry of Education. Children are provided with fresh and little processed fruit, 
with fresh vegetables and natural fruit juice, a particular attention is devoted to quality and 
to avoiding the use of packaged fruit for ecological reasons. 
 

 Mediterraneamos – The Spanish Ministry of Agriculture, Food and Environment continues 
during this 2015 the development of "mediterraneamos" campaign, with the launch of 
further action. It is organised over three axes: Talleres infantiles y juveniles 2015; 
Campeonatos de España en edad escolar; Vuelta ciclista Junior 2015. The first action 
consists in workshops for primary and secondary school with a theoretical part about the 
importance of good nutrition; and a practical part, in which groups developed recipes with 
products from the Mediterranean Diet, ending with the completion of physical activity in the 
school yard. Secondly, during the schoolchildren championships regional selections 
promoted by the Higher Sports Council and organized by the Autonomous Communities, the 
Department realizes informative events in the same place where championships are held. A 
booth is installed giving out informative material about the Mediterranean Diet and the 
importance of a frequent exercise, and measuring the Body Mass Index to all attending 
young athletes. Finally, the Junior Tour aims to carry out a promotional plan, to approach the 
children and young people to the world of the Mediterranean Diet, through sport. It is 
intended to inform the community of the benefits of eating the Mediterranean diet for its 
nutritional qualities, which is also based on daily physical activity.  
http://www.alimentacion.es/es/campanas/mediterraneamos/default.aspx 
 

 Fruta y Verdura de aquí y de ahora - The Ministry has organized, under the slogan "FRUIT 
AND VEGETABLES here and now," a communication campaign has two objectives: promote 
the consumption of fruits and vegetables from domestic production in the audience who are 
not regular consumers and encourage Department direct support to farmers affected by the 
stagnation of consumption. To do so, value is placed on the balance, variety and richness of 

http://www.unileverfoodsolutions.pt/quem-somos/novidades/detail-1303.Programa_100_no_Jornal_quotOJEquot.html
http://www.unileverfoodsolutions.pt/quem-somos/novidades/detail-1303.Programa_100_no_Jornal_quotOJEquot.html
https://www.apetece-me.pt/NestleApetece.aspx?id=9
https://www.apetece-me.pt/NestleApetece.aspx?id=9
http://www.alimentacion.es/es/campanas/mediterraneamos/default.aspx
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the fruit and vegetables produced in our immediate environment, communicating how 
seasonal products and proximity provide quality and taste remain positive for both 
consumers and the environment. The campaign aims to influence not only among regular 
consumers of these products, but in a more general audience, ie, in the purchasing managers 
of different foods in homes. http://www.alimentacion.es/es/campanas/frutas/fruta-y-
verdura-de-aqui-y-ahora/ http://selfruit.es/  
 

 Frutas y verduras de temporada. En beneficio de todos ¡No las dejes pasar! – It is a 
pormotion insitutional campaign covering several actions: issuing of informative material; 
thematic newsletter; strengthening the presence of fruit and vegetables in the workshops of 
the Mediterranean Diet (from April to November); Semana de la fruta y verdura en la Dieta 
Mediterránea (from 13 to 18 October); Dissemination of other material; Establishment of a 
special section in the "Highlights" section in the website of the Ministry of Agriculture 
http://www.alimentacion.es/es/campanas/frutas/frutas-y-verduras-de-temporada-en-
beneficio-de-todos-no-las-dejes-pasar/ 
 

 

 De l’hort a casa – It is an educational kit promoted by the Obra Social la Caixa and the  
Generalitat de Catalunya containing materials for primary and secondary-school students 
and teachers whose goal is to educate to a responsible use of natural resources and to the 
protection of the environment. 
 

 5 al dia - Developed by the association 5 al día, the project was intended to extend the 
advantages of the educational program “5 al dia” to all the schools on Spanish territory with 
the help of private companies or communities wishing to get involved more. Today more 
than 1500 schools are part of the program. The intention is to make children and their 
parents aware of the importance of consuming 5 portions of fruit and vegetables per day. 
http://www.5aldia.com/ 

Andalucia  
 Hábitos de Vida Saludable – The Junta de Andalusia offers several additional resources and 

materials for primary schools such as Visitar un huerto,  Colores con sabor, El frutómetro, 
Vemos crecer nuestras semillas, El recetario de clase, La despensa de mi casa, Piramide de la 
alimentación saludable, Qué me cuentas etiqueta) 
http://www.juntadeandalucia.es/educacion/webportal/web/vida-
saludable/programas/plan-de-consumo-de-fruta/recursos-educativos  
 

 Ruta de la Fruta – It is an accompanying measure of “Plan de Consumo de Fruta y Verdura en 
las Escuela” promoted by the Junta de Andalusia. An interesting tool of this initiative is El 
Fruitibùs, a special bus visiting all the Schools adhering to the abovementioned national plan. 
On the bus a nutritionist proposed some activities to students, among which there are El 
frutero de Andalucía and El recetario de Andalucía, promoting Andalusia regional products 
and local recipes. 
http ://www.juntadeandalucia.es/educacion/webportal/ishare-servlet/content/632d245c-
2568-43a4-a393-c0645e0cebcd 
 

 Comer colores –  It is a website presenting the benefits coming from the consumption of 
fruits and vegetables of different colours 

http://www.alimentacion.es/es/campanas/frutas/fruta-y-verdura-de-aqui-y-ahora/
http://www.alimentacion.es/es/campanas/frutas/fruta-y-verdura-de-aqui-y-ahora/
http://selfruit.es/
http://www.alimentacion.es/es/campanas/frutas/frutas-y-verduras-de-temporada-en-beneficio-de-todos-no-las-dejes-pasar/
http://www.alimentacion.es/es/campanas/frutas/frutas-y-verduras-de-temporada-en-beneficio-de-todos-no-las-dejes-pasar/
http://www.juntadeandalucia.es/educacion/webportal/web/vida-saludable/programas/plan-de-consumo-de-fruta/recursos-educativos
http://www.juntadeandalucia.es/educacion/webportal/web/vida-saludable/programas/plan-de-consumo-de-fruta/recursos-educativos
http://www.juntadeandalucia.es/educacion/webportal/ishare-servlet/content/632d245c-2568-43a4-a393-c0645e0cebcd
http://www.juntadeandalucia.es/educacion/webportal/ishare-servlet/content/632d245c-2568-43a4-a393-c0645e0cebcd
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http://www.juntadeandalucia.es/salud/ZHD/comercolores/consejos.html  

 Comedores saludables – It is a website informing citizens about the benefits coming from a 
balanced diet http ://www.comedoressaludables.org/  

Aragon 
 Pon Aragon En Tu Mesa – the project wants to put local products on all the tables of the 

regions to promote the development of rural area and the knowledge typical food. Any kind 
of food produced or processed in the region can be included in this project. In addition, it 
also offers a complete picture of our cities where local products not only help to keep the 
local economies, but also to the understanding of the culture of rural society. The project is 
financed by European funds, the Chief and the Ministry of Agriculture and Food, through the 
General Directorate of Rural Development. 

Cataluna 
 Programme Thao-Salud infantil - Thao-Salud Infantil Programme is a community based 

programme, launched in Spain in 2007, developed by the Thao Fundation through the 
municipalities, in order to promote healthy life habits in children from 3 to 12 years old, and 
from 2010 in babies from 0 to 3 years old with specific tools, and in order to prevent 
overweight and obesity, towards more physical activity, healthy and pleasant diet, sleep 
duration, psychological and emotional issues. This program aims to induce citizens to adopt a 
healthy lifestyle; it is part of the approach and philosophy of the Naos Strategy, the strategy 
carried out by the AESAN (Spanish Agency for Food Safety and Nutrition), the Ministry of 
Health, in order to prevent childhood obesity in Spain. The Thao Foundation is a nonprofit 
organization created in 2009 that is dedicated to promoting healthier life styles among 
citizens and prevent health problems through the design and development of long-term 
programs based in the community. In 2011 98 Spanish towns from 9 autonomous 
communities participated in the programme, thus reaching 267,258 children. Every 6-8 
months thematic seasons are organized. The programme produces a periodic newsletter and 
monthly press releases with wide media coverage. In addition, it helds meetings and national 
press conferences. It also has previous experience has shown good results (EPODE in France 
since 2004, www.epode.fr, and the Fleurbaix-Laventie Ville Santé study begun in 1992). The 
Foundation Thao begins to expand international. The aim is to cover southern Europe 
(Portugal, Italy and Switzerland) and Latin America. http://thaoweb.com/en/programa_thao 
http://thaoweb.com/sites/default/files/documentos/resumen_1342089210.pdf 
 

 Festival Ecologic de la Infància Mamaterra – This is a global project born in 2006 in the form 
of Green Festival for Children within the BioCultura fair in Madrid, Bilbao, Barcelona and 
Valencia. Since then the Mamaterra project has grown over the years incorporating new 
activities and developing educational material. Knowing that children are the consumers of 
the future and also the inheritors of the planet we need to begin to participate in 
environmental awareness and health, essential elements to enjoy a present and a future 
worthy. The project objectives are:  
- Educating children on respect for the environment and help create healthy eating habits 
and responsible consumption from playful-festive activities learning;  
- Organic school gardens promote and develop tools for educational work from ecological 
school garden; Offering families and educators a platform to find related resources the 
school garden, organic food and responsible consumption;  
- Helping in training professionals in environmental education from organic school gardens. 

http://www.juntadeandalucia.es/salud/ZHD/comercolores/consejos.html
http://www.comedoressaludables.org/
http://thaoweb.com/sites/default/files/documentos/resumen_1342089210.pdf
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http://mamaterra.info/ca/categoria-1/ja-es-aquí-la-edicio-de-valencia-2015-del-festival-
ecologic-de-la-infancia-mamaterra.html 
Within this project is organized the Escuela, Agricultura y Alimentación Ecológica award. The 
aim is to promote awareness on agriculture and organic food in schools. Working with 
organic school gardens and organic food has become in recent years a proposal has been 
incorporated into many educational projects center, and today has become an important 
part of the teaching and learning process of students in many schools throughout Catalonia. 
http://www.mamaterra.info/es/categoria-11/arranca-la-3a-edicion-2015-del-premio-
escuela-agricultura-y-alimentacion-ecologica.html 

Region de Murcia 
 FRUTICOLES – The program is a PROEXPORT (Asociación de Productores – Exportadores de 

Frutas y Hortalizas de la Región de Murcia) initiative with the aim of supporting all those 
activities designed to increase the consumption of fruit and vegetables among school-age 
children and to contribute to develop a lifestyle more active and healthy. The program 
develops different activities open to all schools, e.g. contests, recipes, tips, webs, plays, etc 
with a clear philosophy: to entertain children and create some situations to make them eat 
fruits and vegetables. The website is a fundamental tool of the program since most of the 
activities have access from the home page. http://www.fruticoles.com/ 
 

 Vegs From Europe, We Care, You Enjoy: a campaign for the recovery and increase in 
consumption of vegetables in Europe. The campaign focuses on five vegetables: broccoli, 
tomatoes, lettuce, cucumber and peppers. The campaign Vegs from Europe, We Care, You 
Enjoy was created in order to meet two objectives: on the one hand strengthen consumers’ 
confidence in European vegetables, and to increase their consumption. The campaign is 
focused on consumers in Germany, Austria and the U.K, particularly those who do the 
grocery shopping for their families. It is also targeted at young people, children and the 
elderly. For the majority of the next few years (February 2012 – February 2015) we will be 
developing an action plan which will try to send a message in a direct and close way to 
consumers in Germany, Austria and the U.K., encouraging their nutritional well-being. 
Partners of the project are:  

 HORTYFRUTA, the Andalusian Interprofessional Fruit and Vegetables Organisation 
representing the production and marketing of fruit and vegetable products. 
Members of the interprofessional organisation include the following professional 
organisations: APROA, Cooperativas Agro-alimentarias de Andalucía, and UPA. Other 
members of HORTYFRUTA in the Marketing Association are: COEXPHAL, APROA, 
Cooperativas Agroalimentarias de Andalucía and ECOHAL. 

 PROEXPORT, the Association of Fruit and Vegetable Producers-Exporters in the 
Region of Murcia is made up of thousands of growers and agricultural workers who 
are members of 53 groups of affiliated companies and cooperatives, leaders in fruit 
and vegetable exports in Spain. PROEXPORT along with its associated companies are 
also carrying out extensive work in the field of environmental protection and the 
promotion of fresh produce consumption. Consequently, in 2012 they received the 
prestigious NAOS (the Strategy for Nutrition, Physical Activity and Prevention of 
Obesity) prize awarded by the Ministry of Health for better promotion of healthy 
eating in schools in Spain. 

See more at: http://wecareyouenjoy.eu/en/gemuse/kampagne-id-
8#sthash.RyZ4cZ9P.dpuf 

http://mamaterra.info/ca/categoria-1/ja-es-aqui-la-edicio-de-valencia-2015-del-festival-ecologic-de-la-infancia-mamaterra.html
http://mamaterra.info/ca/categoria-1/ja-es-aqui-la-edicio-de-valencia-2015-del-festival-ecologic-de-la-infancia-mamaterra.html
http://www.fruticoles.com/
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Altre cose: http://nutriventurescorporation.com/en 

http://www.food-programme.eu/it 

http://agriculture.gouv.fr/ressources-pedagogiques-un-fruit-pour-la-recre 

http://www.nimes.fr/index.php?id=2744 

http://www.nimes.fr/fileadmin/directions/education/menus/lettre_mai-juin_2015.pdf 

http://www.nimes.fr/index.php?id=2194#jfmulticontent_c13716-7 

 

http://nutriventurescorporation.com/en
http://www.food-programme.eu/it
http://agriculture.gouv.fr/ressources-pedagogiques-un-fruit-pour-la-recre
http://www.nimes.fr/index.php?id=2744
http://www.nimes.fr/fileadmin/directions/education/menus/lettre_mai-juin_2015.pdf

