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8 FRUITS AND VEGETABLES SUPPORT OF THE CAMPAIGN 

Prunes dôAgen IGP

Asparagus des 

Sables des Landes 

IGP

Strawberry du  Périgord 

IGP
Kiwi de lôAdour 

IGP

Kaki Ribera del Xúquer DOP

Pear dellôEmilia

Romagna IGP

Peach and nectarine di 

Romagna IGP

Radicchio di Treviso e 

Catelfranco Veneto

IGP



3

OBJECTIVE / STRATEGY / TARGET OF THE CAMPAIGN

Ʒ Objectives : 

Ʒ Improve the awareness and recognition of PDO -PGI quality labels

Ʒ Create recognizability to individual products in the campaign : unique 
products that cannot be produced elsewhere

Ʒ Strategy : 
Ʒ Enhancement of the product and its connection with the Territory
Ʒ Making the discovery of products concrete
Ʒ Use the different seasonality of the products involved, to develop a campaign 

covering the entire annuality
Ʒ Creating a homogeneous campaign in the different target countries (France, 

Italy, Germany) consistent with the expectations of the European Union

Target : 
Ʒ Priority : consumers , distributors

(Supermarkets , wholesellers , retailers )
Ʒ Secondary : Leaders of opinion, journalists
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THE SEASONALITY OF THE RANGE MAKES IT POSSIBLE TO 

COMMUNICATE THROUGHOUT THE YEAR 

Target
market Products January February March April May June July August SeptemberOctober November December

Asparagus des Sables des 

Landes IGP

Strawberry du Périgord IGP

Kiwi de lõAdour IGP 

Prunes dõAgen IGP

Kaki Ribera del Xuquer AOP

Pear d'Emilia Romagna IGP

Peach and nectarines di 

Romagna IGP

Radicchio di Treviso e 

Castelfranco Veneto IGP
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THE APPROACH AND THE SELECTION OF THE 

MEANS
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Ʒ Common visual , adapted by country
Ʒ Common website : available in 5 linguages (French, Italian , German , Spanish, English)
Ʒ Promotional materials : (ex : press release)

I. Transversal actions 

Ʒ Public relations/ Press releases 
Ʒ Media plan
Ʒ Promotional actions

a/ Raise awareness in the point of sale of supermarkets
b/ Street marketing actions

II. Ground actions
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BUDGET OF THE PROGRAM

Å Total budget : 3,9 millions û

- France: 2,4 millions û(62%)

- Italy : 0,9 millions û(23%)

- Germany: 0,6 millions û(15%)

Á Realisation : 90% (3,5 millions û)



1.TRANSVERSAL ACTIONS
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SIGNATURE OF THE CAMPAIGN

Ʒ «[Ω9ǳǊƻǇŀ firma i prodotti dei suoi territori »

Ʒ « AusgezeichneterGenussausEuropasRegionen»
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GENERIC VISUAL
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VISUAL BY PRODUCT
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VISUALBY PRODUCTNÇAIS
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VISUAL BY PRODUCTRANÇA
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VISUAL BY PRODUCT
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EX: habillage du 
stand

Animation point de 
vente


